
Convergent Media Practice
112MC

1. MODULE SUMMARY
Aims and Summary

    This is a module designed to help the student develop their creative work utilising 
multiple mediums and multimodal practices. Moving between analog and digital processes 
and engaging the character of their exchange is a significant course component. Cultivate 
a spirit of enquiry about the crossovers, overlaps and combinations between media that 
are currently taking place at an accelerated rate.

    a) What is 'New Media?'  How does the Internet and the digital distribution of media 
challenge authorship in a way similar to the invention of the printing press?

    b) How are interactive technologies and hybrid digital authoring forms effecting more 
traditional elements of broadcast media? Some of the elements considered will include 
Television, Radio, Print schedules, Wikis, RSS, Blogs, Opensource, peer to peer, 
Podcasting, vodcasting, 3g, Itv?

    The module requires engagement with a range of these social and cultural 
developments and demonstration, practically, about its affects on your own approach.

    Throughout the module you will be required to reflect and respond to these issues and 
your responses will be an amalgamation and convergence between analogue and digital 
tools.

Module Size and credits
 Module size Single
 CATS points20.0
 ECTS credits10.0
 Open/Restricted Restricted
 Availability on/off campus On Campus only
 Total student study hours 200
 Number of weeks 10
 School responsibleSchool of Art and Design
 Academic Year 1-Aug-2008
Entry Requirements (pre-requisites and co-requisites)

    None.

Excluded Combinations

    None

Composition of module mark (including weighting of components)

    100% Coursework

Pass requirements



    Module Mark must be at least 40%

Special Features

    None.

Course stages for which this module is mandatory

  # ADU097 BA Stage 1 Media Production
  # BESU001 BA Stage 1 Creative Industries Management

Course stages for which this module is a core option

  # ADU117 None Stage 1 Coventry School of Art and Design Pre-Masters

2. TEACHING, LEARNING AND ASSESSMENT
Intended Module Learning Outcomes

    On successful completion of this module students should be able to:

       1. Show evidence of research and development knowledge for the production of their 
artefact, clearly evidencing specific context, impact and purpose;
       2. Demonstrate the ability to integrate different types of media into a basic interactive 
piece of work;
       3. Show competent technical skills in the creation of media content and  web based 
interface design;
       4. Produce a considered piece of coursework by utilising convergent media.

Indicative Content

    The module will include:

    ·   A lecture series further relating notions raised within the key concepts module to the 
various forms of convergent media practice/production;

    ·   Diverse case studies of successful convergent media practice;

    ·   Demonstration workshops of key software packages and basic HTML coding;

    ·   Research, idea generation, analysis & developmental process, story boarding, 
sketchbook/workbook etc;

    ·   Individual and Team interim critiques/presentations;

    ·   Evaluation and realisation.

Teaching and Learning

    Lectures, academic workshops, technical instruction, guided study.



    Student activity comprises: 10 hours of Lecture, 20 hours of Workshop, 25 hours of 
Tutorial, 145 hours of Guided

Method Of Assessment (normally assessed as follows)

    One piece of practical coursework supported by an individual workbook.

    Coursework addresses Assessment Items LO1, LO2, LO3 and LO4.

     

    Method of reassessment:Referal brief will be issued.

     

Date of last amendment

    29.6.2007

3. MODULE RESOURCES
Essential Reading

    Manovich, L (2002) The Language of New Media. Massachusetts, MIT Press

    Lister M, (2002), New Media: A critical introduction.London, Routledge

    Mark B.N. Hansen (2004), New Philosophy for New Media. Massachusetts, MIT Press

    Periodicals

    Creative Review, Leonardo, Electronic Imaging, Eye, Wired.

Recommended Reading

    Baron, C.L. (2004) Designing a Digital Portfolio. New Riders.

    Zee, N. & Harris, S. (2003) HTML and Web Artistry 2: More Than Code. New Riders.

    Curtis, H. (2002) MTIV: Process, Inspiration and Practice for the New Media Designer. 
New Riders.

    Manuel Castells (2000) The Rise of the Network Society. Blackwell Publishers.

    Gibson W (1995), Neuromancer. Ace Books.

Required Equipment


